








































































Denise Schellemans and Ronny Janssens, 

BASF Antwerpen N.V., employee representatives 

in BASF's Euro Dialog group 

'' 

Dialogue between employee representatives 

and management in Belgium 

A constructive and open dialogue between the repre

sentatives of our trade unions and management is an impor

tant issue. Fortunately, Belgium has a long tradition of formal 

labor relations. Belgian society has a variety of sociopolitical 

blocks - the most important being Catholics, socialists and 

liberals - and these are reflected in different unions. 

Despite their complex structure, these organizations 

have a real influence, not just on government policy, but also 

on the policy of our company. 

The Company Council at BASF Antwerpen N. V. informs 

and advises on economic and social topics. This advisory 

body, which consists of 16 employer and 16 employee repre

sentatives, tries to reconcile all the different opinions relating 

to employment, profitability, future policy, etc. 

Our Prevention Committee is responsible for top-level 

decisions on quality, safety and environment. In total, 

28 representatives of both employers and employees attend 

meetings of this committee. 

In addition, we have union delegates at the company 

who are not elected by the workforce but are instead 

appointed for four years by local union representatives. 

These delegates participate in negotiations on collective 

bargaining and work out interprofessional and sectoral 

agreements. This is how our collective bargaining agree

ments are established at the company level every two years. 

The various bodies and committees work closely 

together and exchange information on a monthly basis. 

Although ideas and interests sometimes differ, the working 

relationship with our management is based on communica

tion. There is a will to listen to one another and to try and 

understand concerns on both sides. 

In a rapidly changing society that is characterized by 

competition, joint ventures and other economic changes, it 

is particularly important that we have a climate that allows 

fruitful and efficient consultation and helps to solve 

problems. 
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Community: 

BASF as a Good 

Corporate Citizen 

Community 

In the communities in which our sites are located we 

want to be accepted as a Good Corporate Citizen and 

reliable partner who acts responsibly and is an attractive 

employer. 

This means being committed to our communities. As it 

says in our Values and Principles: "With our economic 

activities and targeted sponsoring of humanitarian, social 

and cultural issues, we contribute to a positive develop

ment of society." 

We have chosen to take a decentralized approach: Those 

responsible at our individual sites decide according to 

local conditions, select appropriate projects and allocate 

resources. 

,, 



Supporting education and science 

As a research-based company, we at BASF know that 

education and science are key resources for a society's 

future and this is why supporting them is a major focus of 

our commitment. 

This commitment covers an extremely broad range of 

country-specific activities including: 

► Sponsoring youth science competitions such as the

BASF Young Science Writers Awards in the UK, a

competition for young scientists (Jugend forscht)

and the Chemistry Olympics (Chemieolympiade) in

Germany and the FIRST Robotic Competition in the

United States.

► Arranging open days at BASF. Each year, around

200 school groups totaling more than 4,500 children

visit our hands-on lab - H20 and Co. - at our Ludwigs

hafen site and find out about the world of chemistry

through experiments and exhibits.

► Joint projects, scholarships and funds such as the

BASF Sino-German Research & Development Fund in

China (see page 35).

► Providing schools and universities with financial and

material support.

The help varies greatly according to site and region. 

In 1982, we launched the To Grow Project in Brazil, aimed 

at improving the chances of 14 to18 year olds from poor 

families. The young people receive training for their future 

career which includes a school scholarship and advice on 

employment options and prospects. In addition, they are 

given general "life training" - weekly sessions consisting 

of social and cultural activities, such as theater, presenta

tions, concerts and field trips, to improve their general 

knowledge. The idea is to give the young people a chance 

to develop themselves and their potential and to hone 

social skills such as team spirit, initiative and creativity. 

BASF is currently spending around 500,000 Brazilian reals 

(approximately €260,000) per year in helping more than 

80 young people at its sites in Guaratingueta and Säo 

Bernardo do Campo. 

Sponsoring and conserving art and culture 

Cultural events have a long tradition at BASF. A "Commit

tee for Education and Culture," which organized events 

such as literary evenings and concerts, was founded at 

the Ludwigshafen main site back in 1919. Since 1921, 

BASF's own concert hall, the Feierabendhaus, has hosted 

concerts with renowned musicians including Richard 

Strauss, Yehudi Menuhin, Pierre Boulez and Martha Arge

rich. The concerts are for the benefit of the entire region 

and not just our employees. Whether classical music, 

rock, pop or comedy, or exhibitions featuring the works 

of Joan Mir6 or Marc Chagall, BASF Ludwigshafen's pro

gram of cultural entertainment today encompasses around 

60 events each season, attracting more than 60,000 

visitors. 


























































