News Release

BASF color designers present automotive color trends
for the coming years

B New automotive colors in the 2015-2016 "RAW" collection
focus on originality

B Striking textures generate visual haptics in the coating

B Blue spectrum set into motion with exclusive effects and

unusual shades

BASF's new trend collection is entitled RAW. The title aims to convey
the designers' expectation to do more than create new automotive
colors. The designers at BASF's Coatings division set out to design
essential color concepts. The 2015-2016 BASF collection features
approaches for the display of social trends and translates them into
distinctive colors. "Continually challenging the consumeristic attitudes
and searching for alternatives is also making itself felt on a global level
in the world of colors of the RAW collection,” said Astrid Van der

Auwera, Global Strategic Marketing at BASF Coatings.

The RAW trend book addresses these complex changes and
indicates how the call for more character/originality rather than more
marketing can be implemented in automotive colors in the future. For
instance, in the coming years, colors will employ unusual textures and
surfaces to shape cars' character. This way, surfaces will get a more
haptic appearance, either literally, by means of new concepts that use
a perceptibly rough coating, or visually, owing to the specific

composition of the pigmentation.

150 years

- BASF

We create chemistry

August 5, 2015

P305/15e

Media Contact

Joerg Zumkley

Phone: +49 2501 14-3453
joerg.zumkley@basf.com

BASF Coatings GmbH
GlasuritstraBe 1

48165 Muenster
www.basf-coatings.de
Phone: +49 2501 14-3399
Fax: +49 2501 14-3750

BASF SE

Media Relations

Phone: +49 621 60-20916
Fax: +49 621 60-92693
presse.kontakt@basf.com



http://www.basf-coatings.de/
mailto:presse.kontakt@basf.com
mailto:joerg.zumkley@basf.com

Page 2

Blue hues characterize technical impression

Digital technologies are drastically changing our consumption and
living habits. In the future, the Internet of Things will cause us to
engage in dialog with our surroundings at all times. This interactivity
IS an important criterion for designing colors, which is manifesting
itself in particular in the blue spectrum. "Colors with a technical
character often have very complex effects that specifically interact
with the light incidence," explained Mark Gutjahr, Head of Design at
BASF's Coatings division in Europe. “Blue will play an important role
in this field and will, despite the lower automobile registrations within
the last few years, increase. This is also enabled by the extended
portfolio in this color area.” The different hues reflect the versatile
possibilities in a world in progress: the market will see anything, from

bright blue shades to black blue color areas.

In addition to visual radiance, modern automotive colors can also
feature strong colorful nuances. This shows that colors can be used
as an activator for sensory perception: intense red, bright orange and
brilliant yellow create an appeal which, connected with the materials
used in the automobile, evokes distinctive associations.

Color with many effects

In the future, to expand the color spectrum and achieve unusual
impressions, effects will be used deliberately on the European
automotive market. XSpark® — a special-effect paint that has already
received the Red Dot Award, one of the world's most important design
prizes — gives the coating a particularly luxurious and elegant effect.
Depending on how the light hits tiny glass particles in the paint, a
distinctive sparkle is generated. For models in the luxury class
segment in particular, this creates a homogeneous surface that

supports shapes but is not pretentious.
New materials for various products and industries

For the first time, the trend book does not exclusively feature colors
but also innovative materials for the future. In collaboration with the

designers of BASF Coatings, designfabrik® chose five BASF-
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materials that support technological change and help to create a new
esthetic appeal — through pure performance, hidden beauty and
surprising application options. Following the concept of the trend book
‘RAW”, these materials represent the original from which new

possibilities beyond automotive engineering can be realized.

About BASF’s Coatings division

BASF’s Coatings division develops, produces and markets innovative automotive
coatings, automotive refinishes and industrial coatings as well as decorative paints.
We operate sites in Europe, North America and South America as well as Asia
Pacific. Within this network, we collaborate closely with our customers all over the
world. In 2014, the Coatings division achieved global sales of about €3 billion. More

information about the division is available at www.basf-coatings.com.

About BASF

At BASF, we create chemistry — and have been doing so for 150 years. Our portfolio
ranges from chemicals, plastics, performance products and crop protection
products to oil and gas. As the world’s leading chemical company, we combine
economic success with environmental protection and social responsibility. Through
science and innovation, we enable our customers in nearly every industry to meet
the current and future needs of society. Our products and solutions contribute to
conserving resources, ensuring nutrition and improving quality of life. We have
summed up this contribution in our corporate purpose: We create chemistry for a
sustainable future. BASF had sales of over €74 billion in 2014 and around 113,000
employees as of the end of the year. BASF shares are traded on the stock
exchanges in Frankfurt (BAS), London (BFA) and Zurich (AN). Further information

on BASF is available on the Internet at www.basf.com.
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