BASF in North America
2017 Report

Cover photo:
Justin Harrington, a contractor at BASF's Freeport, Texas, site
and U.S. Air Force veteran, uses a drone to aid in equipment
inspection and maintenance.
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Chemicals
The Chemicals segment comprises our business with
basic chemicals and intermediates. Its portfolio ranges
from solvents and plasticizers to high-volume monomers
and glues as well as raw materials for detergents, plastics, textile fibers, paints and coatings, crop protection
and medicines. In addition to supplying customers in the
chemical industry and numerous other sectors, we also
ensure that other BASF segments are supplied with
chemicals for producing downstream products.

Key data Chemicals 1 (million €)
2017
Sales

2016 Change in %

16,331

12,905

27

6,389

5,035

27

Monomers

6,963

5,189

34

Intermediates

2,979

2,681

11

EBITDA

5,374

3,114

73

Income from operations (EBIT)

4,208

1,953

115

EBIT before special items

4,233

2,032

108

Thereof Petrochemicals

Performance Products
Our Performance Products lend stability, color and better application properties to many everyday products.
Our product portfolio includes vitamins and other food
additives in addition to ingredients for pharmaceuticals,
personal care and cosmetics, as well as hygiene and
household products. Other products from this segment
improve processes in the paper industry, in oil, gas and
ore extraction, and in water treatment. They furthermore
enhance the efficiency of fuels and lubricants, the effectiveness of adhesives and coatings, and the stability of
plastics.

Key data Performance Products 1 (million €)
2017
Sales

2016 Change in %

16,217

15,558

4

Thereof Dispersions & Pigments

5,398

5,086

6

Care Chemicals

5,079

4,735

7

Nutrition & Health

1,844

1,932

(5)

Performance Chemicals

3,896

3,805

2

EBITDA

2,427

2,577

(6)

Income from operations (EBIT)

1,510

1,678

(10)

EBIT before special items

1,416

1,777

(20)

Functional Materials & Solutions
In the Functional Materials & Solutions segment, we
bundle system solutions, services and innovative
products for specific sectors and customers, especially
the automotive, electrical, chemical and construction
industries, as well as applications for household, sports
and leisure. Our portfolio comprises catalysts, battery
materials, engineering plastics, polyurethane systems,
automotive coatings, surface treatment solutions and
concrete admixtures as well as construction systems like
tile adhesives and decorative paints.

Key data Functional Materials & Solutions (million €)
2017
Sales

2016 Change in %

20,745

18,732

11

6,658

6,263

6

Construction Chemicals

2,412

2,332

3

Coatings

3,969

3,249

22

Performance Materials

Thereof Catalysts

7,706

6,888

12

EBITDA

2,251

2,906

(23)

Income from operations (EBIT)

1,545

2,199

(30)

EBIT before special items

1,617

1,946

(17)

Agricultural Solutions
The Agricultural Solutions segment provides innovative
solutions in the areas of chemical and biological crop
protection, seed treatment and water management as
well as for nutrient supply and plant stress.

Key data Agricultural Solutions (million €)
2017

2016 Change in %

Sales

5,696

5,569

2

EBITDA

1,282

1,305

(2)

Income from operations (EBIT)

1,015

1,037

(2)

EBIT before special items

1,033

1,087

(5)

Oil & Gas
In the Oil & Gas segment, we focus on exploration and
production in oil and gas-rich regions in Europe, North
Africa, Russia, South America and the Middle East.
Together with our Russian partner Gazprom, we are also
active in the transportation of natural gas in Europe.

1

Key data Oil & Gas (million €)
2017

2016 Change in %

Sales

3,244

2,768

EBITDA

2,069

1,596

30

Income from operations (EBIT)

1,043

499

109

EBIT before special items

793

517

53

Net income

719

362

99

On January 1, 2017, the Monomers and Dispersions & Pigments divisions’ activities for the electronics industry were merged into the global Electronic Materials business unit and allocated to the
Dispersions & Pigments division. For better comparability, the affected figures for 2016 have been adjusted accordingly.
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About this report
The “BASF in North America” Report is published annually as a concise document about the performance of our
activities across the three dimensions of sustainability – economy, environment and society – in North America.

The reporting period for this publication is the financial year 2017. This report also carries an overview of BASF Group
along with its financial performance, prepared in accordance with the requirements of the International Financial Reporting Standards (IFRS), and, where applicable, the German Commercial Code as well as the German Accounting
Standards (GAS). The emissions, waste, energy and water use of consolidated joint operations are included pro rata,
based on our stake. The employee numbers refer to employees within the BASF Group scope of consolidation as of
December 31, 2017.
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Welcome
Letter from the Management
Dear reader,
Looking back, 2017 was a successful business year in which
BASF significantly exceeded its earnings targets. North America generated 25%* of BASF Group’s sales last year. Sales at
companies located in the region rose by 9% compared with
2016 to €15,937 million ($17.9 billion). In local currency terms,
sales were up by 10%. This was driven by higher sales prices
and volumes growth, especially in the Chemicals and Agricultural Solutions segments, as well as the acquisition of the
Chemetall business in December 2016. Sales were dampened
by currency effects.
EBIT was up 11% on the 2016 figure, at €1,236 million ($1.4
billion). The significantly higher contributions from the Chemicals and Agricultural Solutions segments more than compensated for the decline in earnings in the Functional Materials &
Solutions and Performance Products segments. Earnings in
the Functional Materials & Solutions segment declined as a
result of lower margins and higher fixed costs. In the Performance Products segment, the decline in margins was largely
attributed to higher raw material prices.
In North America, we continue our focus on innovation, attractive market segments and strategic partnerships with customers to grow profitably. At the same time, we are increasing our
operational excellence and optimizing our portfolio through
continuous improvement. We plan to further strengthen our
position in the region with the acquisition of significant parts of
Bayer’s seed and non-selective herbicide businesses.
We intend to continuously invest in our production facilities.
For example, BASF – along with our joint venture partner Yara
International – recently commenced operations at a new ammonia plant in Freeport, Texas. We are expanding production
for mobile emissions catalysts in Huntsville, Alabama, and increasing capacities for automotive coatings in Greenville,
Ohio, and Tultitlán, Mexico.

Best regards,

2017 was a year marked by multiple natural disasters in North
America for which our people and site communities rose to the
challenge. The collective strength of colleagues and their families, customers, suppliers, neighbors and countless others
was remarkable. I invite you to read more about this and the
other ways in which we delivered on our corporate purpose to
“create chemistry for a sustainable future.”

Wayne T. Smith
Chairman and CEO
BASF Corporation

*

By location of company.
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Economic data
2017

2016

Change in %

Sales

million €

64,475

57,550

12.0

Income from operations before depreciation and amortization (EBITDA)
and special items

million €

12,527

10,327

21.3

EBITDA

million €

12,724

10,526

20.9

Amortization and depreciation1

million €

4,202

4,251

(1.2)

Income from operations (EBIT)

million €

8,522

6,275

35.8

Special items

million €

194

(34)

.

EBIT before special items

million €

8,328

6,309

32.0

Financial result

million €

(722)

(880)

18.0

Income before taxes and minority interests

million €

7,800

5,395

44.6

Net income

million €

6,078

4,056

49.9

EBIT after cost of capital

million €

2,727

1,136

140.1

Earnings per share

€

6.62

4.42

49.8

Adjusted earnings per share

€

6.44

4.83

33.3

Dividend per share

€

3.10

3.00

3.3

Research and development expenses

million €

1,888

1,863

1.3

Personnel expenses

million €

10,610

10,165

4.4

115,490

113,830

1.5

Number of employees
Assets

million €

78,768

76,496

3.0

Investments2

million €

4,364

7,258

(39.9)

Equity ratio

%

44.1

42.6

–

Return on assets

%

10.8

8.2

–

Return on equity after tax

%

18.9

13.3

–

Net debt

million €

11,485

14,401

(20.2)

Cash provided by operating activities

million €

8,785

7,717

13.8

Free cash flow

million €

4,789

3,572

34.1

1

Amortization of intangible assets, depreciation of property, plant and equipment, impairments and reversals of impairments

2

Additions to intangible assets and property, plant and equipment (including acquisitions)

Value added 20173
4

Creation of value added (million €)
2017
Business performance

Business
performance
€67,176 million

2016

67,176

59,852

1

Cost of raw materials and merchandise

(29,224)

(25,450)

2016:

2

Services purchased, energy costs and other expenses

(14,520)

(13,658)

€59,852 million

3

Amortization and depreciation

(4,202)

(4,251)

4

Value added

19,230

16,493

3

2

Use of value added

3

4.5

2017

2016

4.1

Employees

55.2%

61.6%

4.2

Government

8.9%

8.6%

4.3

Creditors

2.9%

4.0%

4.4

Minority interests

1.4%

1.2%

4.5

Shareholders (dividend and retention)

31.6%

24.6%

Value added results from the company’s performance minus goods and services purchased, depreciation and
amortization. Business performance includes sales revenues, other operating income, interest income and
net income from shareholdings. Value added shows the BASF Group’s contribution to both private and public
income as well as its distribution among all stakeholders.

4.4
4.3
4.2

4.1

1
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Innovation
Research and development expenses

2017

2016

Change in %

1,888

1,863

1.3

10,110

9,966

1.4

2017

2016

Change in %

115,490

113,830

1.5

3,103

3,120

(0.5)

million €

10,610

10,165

4.4

million €

56.0

47.0

19.1

2017

2016

Change in %
0

million €

Number of employees in research and development at year-end

Employees and society
Employees
Employees at year-end
Apprentices at year-end
Personnel expenses
Society
Donations and sponsorship

Environment, health, safety and security
Safety, security and health
Transportation incidents with significant impact on the environment

0

0

Process safety incidents

per one million working hours

2.0

2.0

0

Lost-time injuries 4

per one million working hours

1.4

1.5

(6.6)

0.97

0.96

1.0
(0.2)

Health Performance Index
Environment
Primary energy use5
Energy efficiency in production processes
Total water withdrawal
Withdrawal of drinking water

million MWh

57.3

57.4

kilograms of sales product/MWh

625

617

1.3

million cubic meters

1,816

1,649

10.1

million cubic meters

20.3

20.7

(1.9)

Emissions of organic substances to water6

thousand metric tons

14.1

15.9

(11.3)

Emissions of nitrogen to water6

thousand metric tons

2.8

2.9

(3.4)

metric tons

24.8

23.2

6.9

million metric tons of CO2 equivalents

22.6

22.0

2.7

thousand metric tons

25.7

26.0

(1.2)

Emissions of heavy metals to water6
Emissions of greenhouse gases 4
Emissions to air (air pollutants)6
Waste

million metric tons

2.12

2.10

1.0

Operating costs for environmental protection

million €

1,024

1,011

1.3

Investments in environmental protection plants and facilities

million €

234

206

3.6

2017

2016

Change in %

120

104

15.4

4

The 2016 figure has been adjusted due to updated data.

5

Primary energy used in BASF’s plants as well as in the plants of our energy suppliers to cover energy demand for production processes

6

Excluding emissions from oil and gas production

Audits along the value chain
Suppliers
Number of on-site sustainability audits of raw material suppliers
Responsible Care Management System
Number of environmental and safety audits

109

121

(9.9)

Number of short-notice audits

63

37

70.2

Number of occupational medicine and health protection audits and health performance
control visits

44

30

–

7
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At BASF, we create chemistry for a sustainable future. We
combine economic success with environmental protection
and social responsibility. The approximately 115,000 employees in the BASF Group work on contributing to the
success of our customers in nearly all sectors and almost
every country in the world. Our portfolio is arranged into ﬁve
segments: Chemicals, Performance Products, Functional
Materials & Solutions, Agricultural Solutions and Oil & Gas.

where. This not only saves us raw materials and energy, it also
avoids emissions, lowers logistics costs and leverages synergies.
We also make use of the Verbund principle for more than
production, applying it for technologies, know-how, employees, customers and partners, as well. Expert knowledge is
pooled in our global research platforms.

Organization of the BASF Group

▪▪ Around 130,000 customers; broad customer portfolio
▪▪ More than 70,000 suppliers

▪▪ Thirteen divisions grouped into ﬁve segments
▪▪ Regional divisions, functional units and corporate and
research units support our business
Our 13 divisions are aggregated into five segments based on
their business models. The divisions bear operational responsibility and are organized according to sectors or products.
They manage our 55 global and regional business units and
develop strategies for the 86 strategic business units.
Our regional units are responsible for optimizing local infrastructure, and contribute to tapping our market potential. For
financial reporting purposes, we organize the regional divisions
into four regions: Europe; North America; Asia Pacific; South
America, Africa, Middle East.
Eight functional units and seven corporate units support
the BASF Group’s business activities. The functional and corporate units provide services in areas such as finance, investor
relations, communications, human resources, engineering and
site management, as well as environmental protection, health
and safety. Our research and development organization has
around 10,000 employees in global research units and safeguards our innovative capacity and competitiveness.
Business processes are the shared responsibility of the
divisions and the functional units. They closely coordinate the
procurement of raw materials and services, production and
transport to customers.

Sites and Verbund
▪▪ Six Verbund sites with intelligent plant networking
▪▪ 347 additional production sites worldwide
▪▪ Global Technology and Know-How Verbund
BASF has companies in more than 80 countries. We operate
six Verbund sites and 347 additional production sites worldwide. Our Verbund site in Ludwigshafen, Germany, is the
world’s largest integrated chemical complex owned by a single
company. This was where the Verbund principle was originally
developed and continuously optimized before being implemented at additional sites.
The Verbund system is one of BASF’s great strengths.
Here, we add value as one company by using our resources
efficiently. The Production Verbund intelligently links production units and their energy supply so that, for example, the
waste heat of one plant provides energy to others. Furthermore, one facility’s by-products can serve as feedstock else-

Procurement and sales markets

BASF supplies products and services to around 130,000
customers from various sectors in almost every country in the
world. Our customer portfolio ranges from major global customers and medium-sized businesses to end consumers.
We work with over 70,000 suppliers from different sectors
worldwide. They supply us with important raw materials,
chemicals, investment goods and consumables, and perform
a range of services. Some of our most important raw materials
are naphtha, natural gas, methanol, ammonia and benzene.

Business and competitive environment
BASF’s global presence means that it operates in the context
of local, regional and global developments and is bound by
various conditions. These include:
––Global economic environment
––Legal and political requirements (such as European Union
regulations)
––Trade agreements like the North American Free Trade
Agreement (NAFTA)
––Environmental agreements (such as the E.U. Emissions
Trading System)
––Social aspects (such as the U.N. Universal Declaration of
Human Rights)
BASF holds one of the top three market positions in around
75% of the business areas in which it is active. Our most important global competitors include AkzoNobel, Clariant,
Covestro, DowDuPont, DSM, Evonik, Formosa Plastics,
Huntsman, SABIC, Sinopec, Solvay and many hundreds of
local and regional competitors. We expect competitors from
Asia and the Middle East in particular to gain increasing significance in the years ahead.

Corporate legal structure
As the publicly traded parent company, BASF SE takes a
central position: Directly or indirectly, it holds the shares in the
companies belonging to the BASF Group, and is also the
largest operating company. The majority of Group companies
cover a broad spectrum of our business. In the BASF Group
Consolidated Financial Statements, 286 companies including
BASF SE are fully consolidated. We consolidate eight joint
operations on a proportional basis, and account for 35 companies using the equity method.
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Our Strategy
With the “We create chemistry” strategy, BASF has set itself
ambitious goals. We want to contribute to a sustainable future
and have embedded this into our corporate purpose: “We create chemistry for a sustainable future.”

We drive sustainable solutions. In the future, sustainability
will more than ever serve as a starting point for new business
opportunities. That is why sustainability and innovation are
becoming significant drivers for our profitable growth.

In 2050, nearly 10 billion people will live on Earth. While the
world’s population and its demands will keep growing, the
planet’s resources are finite. On the one hand, population
growth is associated with huge global challenges; and yet we
also see many opportunities, especially for the chemical
industry.

We form the best team. Committed and qualified employees
around the world are the key to making our contribution to a
sustainable future. Because we want to form the best team,
we offer excellent working conditions and inclusive leadership
based on mutual trust, respect and dedication to top performance.

Our corporate purpose

Our values

▪▪ We create chemistry for a sustainable future

Our conduct is critical for the successful implementation of our
strategy: This is what our values represent. They guide how
we interact with society, our partners and with each other.

We want to contribute to a world that provides a viable future
with enhanced quality of life for everyone. We do so by creating chemistry for our customers and society and by making
the best use of available resources.
We live our corporate purpose by:
––Sourcing and producing responsibly
––Acting as a fair and reliable partner
––Connecting creative minds to find the best solution
for market needs

Creative: In order to find innovative and sustainable solutions,
we have the courage to pursue bold ideas. We link our areas
of expertise from many different fields and build partnerships
to develop creative, value-adding solutions. We constantly
improve our products, services and solutions.
Open: We value diversity – in people, opinions and experi
ences. That is why we foster dialog based on honesty, respect
and mutual trust.

For us, this is what successful business is all about.
As an integrated global chemical company, we make important contributions in the following three areas:
––Resources, environment and climate
––Food and nutrition
––Quality of life
In doing so, we act in accordance with four strategic principles.

Responsible: We act responsibly as an integral part of society. In doing so, we strictly adhere to our compliance standards. And in everything we do, we never compromise on
safety.
Entrepreneurial: All employees contribute to BASF’s success
– as individuals and as a team. We turn market needs into
customer solutions. We succeed in this because we take
ownership and embrace accountability for our work.

Our strategic principles
We add value as one company. Our Verbund concept is
unique in the industry. Encompassing the Production Verbund,
Technology Verbund and Know-How Verbund as well as all
relevant customer industries worldwide, this sophisticated and
profitable system will continue to be expanded. This is how we
combine our strengths and add value as one company.
We innovate to make our customers more successful. We
want to align our business optimally with our customers’
needs and contribute to their success with innovative and
sustainable solutions. Through close partnerships with customers and research institutes, we link expertise in chemistry,
biology, physics, materials science and engineering to jointly
develop customized products, functional materials, and system solutions as well as processes and technologies.

Our focus areas
▪▪ We set ourselves goals along the value chain for our
focus areas
Sustainability is key to the company’s long-term success and
as such, is embedded into our corporate strategy. We have
systematically formulated expectations for our conduct and
defined focus areas to meet the growing challenges along the
value chain:
––We source responsibly
––We produce safely for people and the environment
––We produce efficiently
––We value people and treat them with respect
––We drive sustainable products and solutions

9
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Goals
We carry out our corporate purpose, “We create chemistry for
a sustainable future,” by pursuing ambitious goals along our
entire value chain. In this way, we aim to achieve profitable
growth and take on social and environmental responsibility.

We are focusing on issues where we as a company can make
a significant contribution.

Goal areas along the value chain

Suppliers

BASF

Customers

Procurement

Growth and profitability; Employees;
Production; Product stewardship;
Energy and climate protection; Water

Products and solutions

Procurement
2020 Goal

Status at end of 2017

70%

56%

Assessment of sustainability performance of relevant suppliers; 1 development of action plans where
improvement is necessary
1

Our suppliers are evaluated based on risk due to the size and scale of our supplier portfolio. We define relevant suppliers as those showing an elevated sustainability risk potential as
identified by our risk matrices and our purchasers’ assessments. We also use further sources of information to identify relevant suppliers such as evaluations from Together for Sustainability (TfS), a joint initiative of chemical companies for sustainable supply chains.

Growth and profitability
As determined in 2015, our aim for the years ahead is, on
average, to grow sales slightly faster and EBITDA considerably
faster than global chemical production (excluding pharmaceuticals; 2017: 3.5%; average change since 2015: 3.5%), and to
earn a significant premium on our cost of capital. Moreover,
we strive for a high level of free cash flow each year, either
raising or at least maintaining the dividend at the prior-year
level.

Average
change since
2015

2017

Change since
2016

Sales

€64.5 billion

12.0%

3.7%2

EBITDA

€12.7 billion

20.9%

13.1%2

Dividends per share
paid out

€3.00

€0.10

Premium on cost of
capital

€2.7 billion

Free cash flow

€4.8 billion

2

Baseline 2015: excluding the gas trading and storage business transferred to Gazprom

Employees
2021 Goal
Proportion of women in leadership positions with disciplinary
responsibility

22–24%

Status at end of 2017
20.5%

Long-term goals
International representation among senior executives 3

Increase in proportion of non-German senior executives
(baseline 2003: 30%)

38.9%

Senior executives with international experience

Proportion of senior executives with international experience
over 80%

84.6%

Employee development

Systematic, global employee development as shared responsibility Project implemented
of employees and leaders based on relevant processes and tools worldwide

3

The term “senior executives” refers to leadership levels 1 to 4, whereby level 1 denotes the Board of Executive Directors. In addition, individual employees can attain senior executive
status by virtue of special expertise.
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Production
2025 Goals

Status at end of 2017

Reduction of worldwide lost-time injury rate per one million working hours

≤0.5

1.4

Reduction of worldwide process safety incidents per one million working hours

≤0.5

2.0

Annual goal
Health Performance Index

>0.9

0.97

2020 Goal

Status at end of 2017

>99%

76.2%

Product stewardship

Risk assessment of products that we sell in quantities of more than one metric ton per year worldwide

Energy and climate protection
2020 Goal

Status at end of 2017

Coverage of our primary energy demand by introducing certified energy management systems
(ISO 50001) at all relevant sites4

90%

54.3%

Reduction of greenhouse gas emissions per metric ton of sales product (excluding Oil & Gas,
baseline 2002)

(40%)

(35.5%)

2025 Goals

Status at end of 2017

100%

45.2%

2020 Goal

Status at end of 2017

28%

27.3%

4

The selection of relevant sites is determined by the amount of primary energy used and local energy prices.

Water

Introduction of sustainable water management at all production sites in water stress areas and at all
Verbund sites (excluding Oil & Gas)

Products and solutions

Increase the proportion of sales generated by products that make a particular contribution to
sustainable development (Accelerator products)

11
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BASF in the regions
BASF Group sales 2017: €64,475 million;
EBIT before special items 2017: €8,522 million

NORTH AMERICA

15,937

Sales1 (in million €)

1,236

EBIT1 (in million €)

18,295
Employees2

Florham Park
Geismar
Freeport

SOUTH AMERICA,
AFRICA, MIDDLE
EAST

4,102

Sales1 (in million €)

335

EBIT1 (in million €)

7,286
Employees2

Regional centers
Selected sites
Verbund sites
Selected research and development sites
In 2017, by location of company

1	
2

At year-end 2017

São Paulo
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EUROPE

ASIA PACIFIC

30,778

Sales1 (in million €)

4,742

13,658

EBIT1 (in million €)

Sales1 (in million €)

71,653

2,209

Employees2

EBIT1 (in million €)

18,256

Antwerp

Employees2

Ludwigshafen

Nanjing

Hong Kong

Kuantan

13

14

BASF Group

BASF in North America Report 2017

BASF on the capital market
The BASF share price rose by 3.9% in 2017, trading at
€91.74 at the year-end. We stand by our ambitious dividend policy and paid a dividend of €3.10 per share at the
Annual Shareholders’ Meeting – an increase of 3.3%
compared with the previous year. BASF enjoys solid
ﬁnancing and good credit ratings.

2007 and reinvested the dividends in additional BASF shares
would have increased to €2,676 by the end of 2017. This
represents an annual yield of 10.3%, placing BASF shares
above the returns for the DAX 30 (4.8%), EURO STOXX 50
(0.8%) and MSCI World Chemicals (6.8%) indexes.
Long-term performance of BASF shares compared with indexes
(Average annual increase with dividends reinvested)

BASF share performance

2012 – 2017

8.9%

▪▪ BASF share gains 3.9% in 2017
▪▪ Long-term performance continues to clearly exceed
benchmark indexes

11.1%
8.8%
12.2%
2007 – 2017

The BASF share closed the 2017 stock market year with a
closing price of €91.74. This equates to a 3.9% rise in the
value of BASF shares compared with the previous year’s closing price, which also marked the high for 2016. Assuming that
dividends were reinvested, BASF shares gained 7.4% in value
in 2017. The benchmark indexes of the German and European
stock markets – the DAX 30 and the EURO STOXX 50 – rose
by 12.5% and 9.2% over the same period, respectively. The
global industry index MSCI World Chemicals gained 23.6%.
The BASF share reached a new high of €97.46 over the
course of 2017. Viewed over a 10-year period, the long-term
performance of BASF shares still clearly surpasses the German, European and global benchmark indexes. The assets of
an investor who invested €1,000 in BASF shares at the end of
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0.8%
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Weighting of BASF shares in important indexes
as of December

31, 2017
DAX 30

8.1%

EURO STOXX 50
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Dividend of €3.10 per share

Broad base of international shareholders

For 2017, BASF paid a dividend of €3.10 per share. We stand
by our ambitious dividend policy and paid out nearly €2.8 billion to our shareholders.
Based on the year-end share price for 2017, BASF shares
offer a high dividend yield of 3.4%. BASF is part of the DivDAX
share index, which contains the 15 companies with the highest dividend yield in the DAX 30. We aim to increase our dividend each year, or at least maintain it at the previous year’s
level.

With over 500,000 shareholders, BASF is one of the largest
publicly owned companies with a high free float. An analysis of
the shareholder structure carried out at the end of 2017
showed that, at around 20% of share capital, the United
States and Canada made up the largest regional group of institutional investors. Institutional investors from Germany accounted for around 11%. Shareholders from the United Kingdom and Ireland hold 12% of BASF shares, while investors
from the rest of Europe hold a further 17% of capital. Approximately 29% of the company’s share capital is held by private
investors, nearly all of whom reside in Germany. BASF is
therefore one of the DAX 30 companies with the largest percentage of private shareholders.

Dividend per share (€ per share)

2.50
1.95

2008

2.60

2.70

2.80

2.90

3.00

3.10

Shareholder structure (by region, rounded)

2.20
1.70

2009

2010

2011

2012

2013

2014

2015

2016

2017

1

Germany

40%

2

United States and Canada

20%

3

United Kingdom and Ireland

12%

4

Rest of Europe

17%

5

Rest of world

5%

6

Not identified

6%

5

6

4

1

3
2

Employees becoming shareholders
In many countries, we offer share purchase programs that
turn our employees into BASF shareholders. In 2017, for
example, 23,700 employees (2016: approximately 24,000)
purchased employee shares worth €63 million (2016:
€59 million).
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North America Executive Committee
Wayne T. Smith

Matthew Lepore

Chairman and CEO
BASF Corporation

Senior Vice President
BASF Corporation
General Counsel and Chief Compliance Officer, BASF North America
As of July 1, 2018, Stefan John
assumed the role of General Counsel
and Chief Compliance Officer, BASF
North America.

Peter Eckes
Executive Vice President
BASF Corporation
President,
Bioscience Research

Member of the Board of Executive Directors,
BASF SE
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Manfredo Rübens

Teressa Szelest
Executive Vice President
BASF Corporation
President,
Market & Business Development
North America

Executive Vice President
and Chief Financial Officer
BASF Corporation
President,
Regional Functions North America
As of May 1, 2018, Tobias Dratt
assumed the role of Executive Vice
President and Chief Financial Officer of
BASF Corporation.

Kenneth Lane
Executive Vice President
BASF Corporation
President,
Global Catalysts Division
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BASF in North America

BASF Corporation is the largest affiliate of BASF SE, and
accounts for 25%* of all BASF Group sales. Headquartered in Florham Park, New Jersey, it is the second largest
producer and marketer of chemicals and related products
in the region, which includes the United States, Canada,
Mexico, Central America and the Caribbean. New Jersey
is also home to the global headquarters of BASF’s Catalysts Division, located in Iselin.
BASF operates four of its five business segments in North
America: Chemicals, Performance Products, Functional Materials & Solutions and Agricultural Solutions. The Oil & Gas
segment is not present in the region.
Serving key industries such as chemicals, automotive,
agriculture, construction, personal care, health and nutrition,
packaging and consumer products, the company has approximately 100 production and research and development (R&D)
sites throughout North America. These include Verbund sites
in Geismar, Louisiana, and Freeport, Texas.
BASF Canada is headquartered in Mississauga, Ontario.
The company has approximately 750 employees at 11 production sites and offices across the country. While employees
work in roles ranging from production to finance, most work in
customer-facing positions in sales and marketing.
BASF’s headquarters in Mexico City manages business
and operations in Mexico, Central America and the Caribbean
and oversees eight production sites. The company has approximately 1,450 employees who principally serve customers
in the agriculture, automotive and construction industries.

Key sites in North America
Florham Park, New Jersey
Florham Park is home to BASF’s North American headquarters. The site includes the regional business units for Care
Chemicals, Intermediates, Nutrition & Health and Performance
Chemicals, along with key corporate support functions:
finance, human resources, communications, tax, legal,

procurement, supply chain services, security, real estate and
environmental health and safety.
Freeport, Texas
This is one of BASF’s two Verbund, or interconnected, sites in
North America, operating 25 plants that produce 24 different
products used in food packaging, fertilizer, paints, glue stocks
and diapers. BASF and Yara International broke ground on a
world-scale ammonia plant in July 2015. Its opening was celebrated in April 2018.
Geismar, Louisiana
The Geismar Verbund site is BASF’s largest manufacturing site
in North America. Twenty-five production units, including North
America’s only formic acid production facility, manufacture a
wide range of chemicals that serve as building blocks for
hundreds of everyday consumer and industrial products.
*

By location of company.

A surfactants plant and polyurethanes systems house, both
opened in 2015, supply the pharmaceuticals, personal care
products, textiles and automotive industries.
Houston, Texas
On January 4, 2017, BASF opened a new office in the Houston Energy Corridor. It serves as headquarters to BASF’s Petrochemicals business and its trading subsidiary, Intertrade, as
well as housing other businesses and support functions. Approximately 350 employees from several Houston area sites
were combined into this LEED gold-certified location.
Iselin, New Jersey
BASF’s global Catalysts division is based in Iselin, along with
its principal North American research and development facility.
The Catalysts division is the world’s leading supplier of environmental and process catalysts and offers exceptional expertise in the development of advanced battery materials for the
automotive industry.
New Providence, New Jersey
New Providence is home to Chemetall, the global surface
treatment business unit of BASF’s Coatings division. Acquired
in December 2016, BASF develops customized technology
and systems solutions for applied surface treatment under the
Chemetall brand.
Port Arthur, Texas
A 60/40 joint venture between BASF and TOTAL, the site includes one of the world’s largest steam crackers and a C4
olefins complex. The cracker transforms a wide range of
feedstocks such as ethane, propane, butane and naphtha into
chemical building blocks for many consumer and industrial
goods. The C4 complex produces butadiene, used in rubber
and plastics, and alkylate, a fuel additive for high octane gasoline blends.
Research Triangle Park (RTP), North Carolina
The North American headquarters for the Crop Protection division and the global headquarters for Bioscience Research,
RTP is also home to global strategic marketing for herbicides
and insecticides, as well as global insecticide R&D and formulation development.
Tarrytown, New York
One of BASF’s largest North American research hubs, the
Tarrytown site was historically significant in the development of
stabilization technologies, including groundbreaking work in
thermal and light stabilizers. Other R&D areas include personal
care, pigments, nutrition and biotechnology.
Tultitlán, Mexico
Among BASF’s largest manufacturing sites in Mexico, Tultitlán
is recognized as one of the region’s most important technology and development centers for automotive coatings.
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Windsor, Canada
Windsor is the largest manufacturing site in Canada, producing both water-borne and solvent-based automotive paints
and coatings, including brands like Glasurit®, R-M® and
LIMCO®. These products are used by major automotive manufacturers and collision repair centers across North America.
Wyandotte, Michigan
The Wyandotte site includes seven production facilities, R&D
and a customer care center for a variety of performance materials. This includes urethanes, resins and specialty plastics for
the automotive, furniture and electronic industries, as well as a
wide range of industrial applications.
San Diego, CA
In 2013, BASF acquired Verenium to enable the enzyme roadmap. The site strengthens BASF with leading research capabilities for discovery and development of new industrial enzymes for customers. The site also hosts complete BASF
business operations for selling enzymes directly to customers
mainly in grain processing markets in the US and for ongoing,
firewalled collaborations.

BASF Group

2017 performance
In 2017, BASF’s sales at companies located in North America
rose by 9% compared with 2016 to €15,937 million1 ($17.9 billion). In local currency terms, sales were up by 10%. Earnings
(EBIT) increased 11% compared with 2016, at €1,236 million1
($1.4 billion). The significantly higher contributions from the
Chemicals and Agricultural Solutions segments more than compensated for the decline in earnings in the Functional Materials &
Solutions and Performance Products segments.
In the region, we focus on innovation, attractive market
segments and strategic partnerships with customers to grow
profitably. We are increasing our operational excellence and optimizing our portfolio through continuous improvement. We plan
to further strengthen our position in the region with the acquisition of significant parts of Bayer’s seed and non-selective
herbicide businesses. We intend to continuously invest in our
production facilities.
Sales in North America (million €)
2017

15,937

2016

14,682

2015

15,665

1

Figures reflect sales and earnings by location of company.

Key BASF sites in North America

Florham Park

Geismar
Freeport

BASF in North America

Sales by location of company

$17.9 billion

Employees, as of December 31, 2017

more than

18,200
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North America Verbund
We create

Fuel & Power
To generate heat, steam,
pressure and electricity at our
facilities.

NGLs

Shale Gas

Clothing &
Footwear

Electronics

Natural
Gas Liquids

Food
Packaging

Medicines

Site spotlight:
Freeport, TX

$240
million in wages
& benefits

920+ 820+
employees

$7.2
million paid in local
& state taxes

contractors

Freeport, TX

75+
community organizations with active board
memberships

Numbers represent
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sites
Feedstock
As a raw material to
make our products

Chemistry
Solutions

Cracker

Aerospace
Equipment

Automotive
Parts

End
Products

Site spotlight:
Geismar, LA

$242
million in wages
& benefits

1,150+ 600+
employees

$18
million paid in local
& state taxes

contractors

Geismar, LA

60+
Geismar
Freeport

2017 end-of-year data.

non-profits and community
organizations supported by
volunteers and active board
memberships
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Environment and safety
Energy and climate protection
Caring about our workers’ and communities’ well-being is
not only BASF’s license to operate, it’s the principle on
which all our activities are based. Encouraging eco-friendly practices and ensuring the safety of those who work in
or live near our facilities is of paramount importance.
Numerous positive changes can result when we prioritize our
Environment, Health and Safety (EHS) principles. The Manatí,
Puerto Rico, site’s energy-saving upgrade in lighting, for instance, had positive consequences for working conditions

and occupational health as well. Like many shipping warehouses, the site’s distribution center is not air conditioned and
had traditional lighting that added more heat to the building’s
already warm interior. The high cost of electricity in Puerto Rico
made the warehouse an optimal candidate for LED technology. The replacement was made, and afterward the site realized
not only a 70% energy savings, but a heat reduction of 50˚ F
per fixture and virtual elimination of glare from the previous
high-pressure sodium lights.

Frank Godina (left) and Sterling Simoneaux (right) discuss process safety improvements that were made to the Beaumont, Texas, site.
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Environment and safety

Emissions to air

Energy supply and efficiency

The Geismar, Louisiana, site proved that reducing waste can
result in removing greenhouse gases from yearly operation.
While flaring is an environmentally-sound way of removing excess gas from a plant’s system, the site wanted to reduce the
frequency of diversions to the flare. Changes to both the process and diversion practice greatly reduced the volume and
duration of these occurrences. The energy savings were 39%
while CO2 and other greenhouse gas (GHG) emissions were
reduced by 995 tons.

When the Huntsville, Alabama, facility implemented LED lighting sitewide, it resulted in a 56% reduction in light-duty production energy use, and a 60% reduction in heavy-duty production energy use. Additionally, by reducing electricity consumption, 739 metric tons per year of CO2 were kept out of
the environment.

Air pollutants (without CH4):
CO, NOX, NMVOC, SOX, dust, NH 3/other inorganics (metric tons)
USA2017
2016
2015

10,184
11,122
12,620

Geismar2017
2016
2015

1,868
1,755
1,753

Freeport2017
2016
2015

1,304
1,136
1,213

Greenhouse gas emissions (total):
CO2 , N2O, CH4, HFC, PFC, SF6 (1,000 metric tons of CO2 equivalents)
USA2017
2016
2015

4,936
4,845
5,158

Geismar2017
2016
2015

855
876
885

Freeport2017
2016
2015

1,170
1,101
1,064

Electricity consumption (total) (million MWh)
USA2017
2016
2015

3,332
3,277
3,500

Geismar2017
2016
2015

754
733
754

Freeport2017
2016
2015

841
830
828

Steam consumption (total) (million metric tons)
USA2017
2016
2015

14,926
14,354
14,022

Geismar2017
2016
2015

3,671
3,273
3,507

Freeport2017
2016
2015

3,774
3,842
2,718

Fuel consumption (central power plants and boilers) (million MWh)
USA2017
2016
2015

10,721
10,261
10,687

Geismar2017
2016
2015

3,423
3,334
3,312

Freeport2017
2016
2015

2,556
2,600
2,410
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Water
Focusing on continuous improvement and reducing our dependency on natural resources is important to BASF. The Aniline Operations group in Geismar, Louisiana, optimized their
wastewater treatment by improving the performance of assets
to oxidize the wastewater stream. Ozonation had been the
prevailing process before, requiring much electricity.

A cross-functional team worked to increase the capacity of the
existing assets from 20 to 100% — allowing the site to shut
down the ozonation treatment process entirely. This
provided a model for brainstorming and problem-solving that
has broad possibilities for replication.

The wastewater treatment plant and supporting functions at the BASF site in Geismar, Louisiana.

Emissions to water (total) – Nitrogen

Emissions to water (total) – Heavy metals

(metric tons)

(metric tons)

USA2017
2016
2015

874
912
1,163

USA2017
2016
2015

5
5
4

Geismar2017
2016
2015

190
135
226

Geismar2017
2016
2015

1
1
1

Freeport2017
2016
2015

128
143
147

Freeport2017
2016
2015

1
1
1

Emissions to water (total) – Organic substances (COD)

Water supply (total)

(metric tons)

(million cubic meters)

USA2017
2016
2015

2,555
2,685
4,263

USA2017
2016
2015

75
80
92

Geismar2017
2016
2015

812
912
871

Geismar2017
2016
2015

20
21
23

Freeport2017
2016
2015

269
463
437

Freeport2017
2016
2015

8
8
8
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Water used for production (total)

Environment and safety

Water supply by source (Verbund sites only) – Surface water (percent)

(million cubic meters)

USA2017
2016
2015

36
40
52

Geismar2017
2016
2015

3
3
3

Freeport2017
2016
2015

3
4
3

Geismar2017
2016
2015

89
89
85

Freeport2017
2016
2015

99
99
96

Water supply by source (Verbund sites only) – Groundwater (percent)

Water used for cooling (total)
(million cubic meters)

USA2017
2016
2015

1,989
2
2,032

Geismar2017
2016
2015

625
628
606

Freeport2017
2016
2015

462
462
462

Geismar2017
2016
2015

11
11
15

Freeport2017
2016
2015

0
0
3

Water supply by source (Verbund sites only) – Drinking water (percent)
Geismar2017
2016
2015

0
0
0

Freeport2017
2016
2015

1
1
1

BASF TOTAL Petrochemicals LLC manufacturing site located in Port Arthur, Texas.
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Waste management
BASF has a talented employee pool, and we are fortunate to
have their innovative problem-solving skills. For example, the
Freeport, Texas, site had a quantity of nitric acid that did not
meet color specifications. Typically, this material would be
disposed by neutralization, solidification and landfill. A group
discussion – which included a cross-section of employees
from multiple units – determined that the nitric acid could be
used for pH adjustment in place of sulfuric acid, and as an
electron donor for the wastewater treatment plant. This option
kept the material out of the landfill.
At the Geismar, Louisiana, site's Specialty Amines plant, a
catalyst change-out generated wastewater with elevated
copper levels. As such, it could not be sent to the wastewater
treatment plant. EHS specialists on-site developed a plan in
which the wastewater could be sent to the metals treatment
unit at the site’s Diols plant. The wastewater would first be
treated to remove the metals and then discharged through
the site wastewater treatment plant. This eliminated the need
for costly off-site disposal and offsite landfill use. Similarly, the
Seneca, South Carolina, site put together a plan for sending
zeolite wastewaters for biological treatment rather than solidification and landfill — saving costs, eliminating toxins and
adding no net carbon increase in transportation with the facilities involved.
In 2017, Underwriters Laboratory presented BASF's catalyst facility in Huntsville, Alabama, with a Virtually Zero Waste
to Landfill validation. In order to achieve this designation, a
cross-departmental team was formed to review and analyze
all waste generated. A total of 26 waste streams were evaluated. Among the Huntsville team’s own innovative solutions
for reusing and recycling materials, the site reused 7,400 tons
of packaging, and also sent 960 tons to be recycled. It also
found a new beneficial reuse for 94 tons of materials that
would have been landfilled. Reducing waste in these ways
helps the environment, makes good business sense and ultimately helps our customers reduce their own supply chain
impacts.

Total amount of waste (1,000 metric tons)
USA2017
2016
2015

629
605
640

Geismar2017
2016
2015

71
54
59

Freeport2017
2016
2015

160
169
181

Recycling of waste (recycling and thermal recovery) (percent)
USA2017
2016
2015

14
16
12

Geismar2017
2016
2015

51
60
20

Freeport2017
2016
2015

13
16
14

Disposal of waste (Verbund sites only) – Incineration (percent)
Geismar2017
2016
2015

5
7
44

Freeport2017
2016
2015

43
36
41

Disposal of waste (Verbund sites only) – Landfill (percent)
Geismar2017
2016
2015

44
33
36

Freeport2017
2016
2015

16
21
18

Disposal of waste (Verbund sites only) – Underground Storage (percent)
Geismar2017
2016
2015

0
0
0

Freeport2017
2016
2015

28
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Responsible Care management
BASF is a member of the American Chemistry Council (ACC)
in the United States and the equivalent national operations in
Canada and Mexico. As ACC members, we are guided by the
Responsible Care® Management System (RCMS), whose objectives are to:
––achieve compliance with regulatory and BASF requirements,
––operate safe and environmentally sound facilities,
––produce safe products,
––meet Responsible Care and sustainability commitments, and
result in a business advantage for our partners.

In 2017, BASF was honored to be named

Responsible
Care Company
of the Year
(large company category) by the ACC.

BASF employee Shalimar Tobias helps plant a pollinator garden at the company's Florham Park, New Jersey, site for Earth Day.
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Business development

Beyond the chemistry we create at BASF are the many
innovations we offer customers to solve their problems
and their unique needs. By partnering and understanding
their value chains, we find ways to help customers differentiate themselves in the market. Our solutions help customers improve efficiency and environmental performance
while expanding markets and product lines.

Dodson and the Broncos in their stewardship of the environment.

Seattle sees light at the end of massive tunnel

Better deicers create EntryTM
SynaTek, one of the largest manufacturers of ice melt products
in the U.S., teamed with BASF to gain greater traction with a
new biodegradable deicing and anti-icing fluid. Based on potassium formate, a salt of BASF’s formic acid, the product –
SynaTek’s Entry – quickly removes thin layers of ice and prevents new snow and ice from accumulating. The formic acid
used in Entry is an organic acid produced at BASF's Geismar,
Louisiana, site.
BASF products enabled the Seattle, Washington tunnel project.
Photo credit: Catherine Bassetti Photography

Entry deicer is applied at the UCHealth Training Center, headquarters of
the Denver Broncos.

Unlike other deicing agents, Entry does not contain chlorides
that can damage ecosystems. This eco-friendly solution for
commercial and residential use is safer for pets, plants and
metals. It also eliminates any tracking indoors of granular residue associated with various salt deicers.
Entry was just the ticket for Brooks Dodson, who is responsible for the approximately 26 acres of the Denver Broncos practice facility at the UCHealth Training Center. The
building is frequented by not only athletes and staff, but also
media and fans, so safety is paramount. Previously, facility
staff would spread calcium chloride on icy surfaces, and the
granular residue tracked indoors would damage carpets, tiles
and concrete in and around the buildings. Dodson tried the
liquid product and was sold. Success at the training facility led
to Entry also being adopted at the Denver Broncos stadium.
Not only does Entry make deicing less of a chore, it is cleaner,
faster-acting and doesn’t damage ecosystems, which helps

Seattle, Washington's infamous two-mile-long tunnel to replace the city’s State Route 99 Alaska Way Viaduct is nearing
completion. April 2017 marked the end of the largest part of
the project: tunneling beneath the downtown area using “Bertha,” the largest tunnel boring machine at the time it was built.
During the height of its operation, Bertha excavated 28 dumptruck loads of soil every 25 minutes.
Since the first groundbreaking in 2007, 24 projects have
been successfully completed. BASF has been a driving force
throughout, with such Master Builders Solutions product technologies as soil conditioners, tail sealant greases, annulus
grout admixtures, polymer injection systems and precast
concrete segment admixtures. BASF also assisted with its
tunneling expertise and logistics.
This massive project presented many technical challenges.
In one instance, BASF initiated a University Cooperation and
Research program with the Colorado School of Mines for the
testing of chemically-enhanced soils to replicate conditions
found in the Seattle, Washington, environment. The results
helped BASF better understand the difficult tunneling conditions and customize the best solutions.

Running on BASF
Seven years ago, iconic running apparel manufacturer Brooks
endeavored to create a running shoe with what it calls “the
most energy return of leading performance running shoes.”
Through a partnership with BASF, Brooks introduced the Levitate shoe, which is equipped with the DNA AMP midsole. It is
made from a new blend of BASF’s Elastopan Sports Light
material, which is a multi-compact polyurethane foam system.
By refining the formula and making modifications to polyurethane on a molecular level, BASF allows the DNA AMP
midsole to offer greater comfort and durability while capturing
the energy of each foot strike and returning it to the runner.
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The new cushioning material expands under the runner’s foot,
returning more energy as force is applied, so less energy is
expended during a run. Compared with such traditional midsole materials as ethylene-vinyl-acetate, BASF’s high-performance polyurethane formulations improve the compression
set effectiveness – the ability of the midsole to retain its original
thickness – providing lasting wear and functionality during the
life of the shoe.

Business development

of light vehicles worldwide will use turbocharged engine technology.
Recognizing this trend, BASF created the Ultramid® Endure portfolio. This lightweight polyamide-based plastic can
withstand continuous use in temperatures up to 220 degrees
Celsius, with peak temperatures of 240 degrees.
The first powertrain applications of Ultramid Endure debuted on the 2017 Alfa Romeo Giulia with the new 2.0L GME
engine, in both the hot-side turbo duct and air intake manifold.
BASF collaborated with ABC Group Inc. to develop the turbo
duct, which uses Ultramid Endure D5G3 BM. The product has
a high melt strength and superior heat aging resistance.
To develop the Giulia’s air intake manifold with integrated
charge air cooler, BASF worked with Magneti Marelli. The heat
considerations made the manifold a prime candidate for Ultramid Endure D3G7, a 35% glass fiber injection molding grade.
This Alfa Romeo-exclusive engine delivers 280 horsepower
and 306 lb.-ft. of torque, allowing it to launch from 0-60 mph
in 5.1 seconds and achieve a top speed of 149 mph. With the
BASF Ultramid Endure portfolio, automakers can continue to
achieve engine downsizing and turbocharging without sacrificing performance.

The Brooks Levitate running shoe.

Bogi rebuilds her ’57 Chevy with BASF
The color of cars
BASF continues to drive innovation in automotive markets
through its production of state-of-the-art coatings. Color designers have been studying automotive color design and
trends for years. They understand what influences color and,
more importantly, how to blend technology and design into
beautiful coatings for vehicles.
In its 2017 North America Color Report for Automotive
OEM Coatings, BASF reveals the dominant vehicle colors are
achromatic: white, black, and silver/gray. The key chromatic
colors are red and blue, although other colors – such as orange – are being noted and provide more options for consumers. With new pigment technologies and ingenuity, BASF
continues to push the envelope with special effects that allow
all colors to shimmer and shine.
In 2017, BASF announced its first-ever official Color of the
Year: Reflexion Nebula. It transitions from blue to gray depending on the viewer’s vantage point. The selection was inspired
by current color trends, and highlights BASF’s competency as
a leader in color design, coatings, and chemistry for the automotive industry. The theme for BASF’s Automotive Color
Trends for 2017/18 is Translucid, a collection of color palettes
guided by high chromatic and interference effects.

Sarah “Bogi” Lateiner loves cars and a good challenge. Best
known as a host of Velocity TV’s “All Girls Garage,” she is a
certified mechanic and opened her own garage, 180 Degrees
Automotive, in 2007.

BASF can take the heat
In automobiles, smaller powertrains with turbochargers reduce
emissions without sacrificing power – but under-the-hood
temperatures rise significantly. By 2020, an estimated 70%
A scene from Sarah "Bogi" Lateiner's Chevy Montage project.
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Breaking into the auto industry as both a woman and a young
person was challenging. Lateiner strives for equality in how
women are perceived as mechanics and car owners.
It was in this spirit that she organized an all-female restoration of a 1957 Chevy pickup truck, known as the Chevy
Montage project. Her intention was to bring together as many
women as possible – even those who had never even picked

BASF in North America Report 2017

up a wrench – to shine a light on women in the trades. “We’re
here. There’s a lot of us. We’re good at it,” she said.
BASF partnered with Lateiner on this project, with promotional support and as a paint supplier. BASF worked with
Lateiner to develop three potential colors for the truck, and fans
voted for and named their favorite shade: Tenacious Teal. The
restored truck and winning color were revealed at the 2017
Specialty Equipment Market Association show in Las Vegas.

#DirtRoadTour provides social forum for growers

The 2017 #DirtRoadTour took Donnarie Hales and Rob Sharkey from rice farms in rural Louisiana, to North Carolina’s
tobacco growers. As hosts of separate podcasts on the Farm and Rural Ag Network, Hales and Sharkey dug into the
challenges and triumphs growers face across different geographies and crops.
In walking the land and getting to know what growers face on a daily basis, the duo tapped into the joys, challenges,
obstacles and humor that are part of modern farming. They provided a forum for growers to share successes and voice
concerns, while showcasing the value of social media, with short videos on Twitter tagged #DirtRoadTour. There have
been more than 1,600 direct uses of the #DirtRoadTour hashtag, resulting in over 7.5 million potential impressions.
Hales, from North Carolina, grew up on a farm and is currently a BASF product manager and host of the company’s
Grow Smart podcast. Sharkey is a fifth-generation farmer and hosts his own podcast, The Shark Farmer, where he
interviews guests with his unique style of “sharkcasm.”
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Investment
The North America region remains an attractive market
due to its anticipated economic growth over the next
decade, its standing as one of the world’s largest chemical markets and low feedstock costs. With a keen focus
on operational excellence, we continue to increase our
operational efficiency. We also continually optimize our
portfolio through acquisitions and divestments. We remain
focused on investing in production plants.

Expansion in catalyst manufacturing
BASF completed an eighteen-month project to expand its
manufacturing site in Huntsville, Alabama, making it our largest
emissions catalyst manufacturing site in North America. The
expansion enables BASF to continue creating emission control
technologies for cleaner air and meet the growing automotive
market demand and customer technology needs in the region.

Growing investment in agricultural products
Over the last three years, more than $270 million was invested
in capital improvements at the Beaumont, Texas, site, making
it BASF’s largest agricultural products facility investment in the
company’s history. In addition, BASF invested more than $290
million in its eight other North American agricultural products
production sites and facilities, helping to provide solutions for
growers and contributing to the economic development of the
communities we serve.

Joint venture with Yara
Yet another example of BASF’s North American growth is the
completion of a world-scale ammonia plant in Freeport, Texas.
Built in cooperation with Yara International, the plant has a
capacity of 750,000 metric tons of ammonia annually. BASF’s

BASF is working with growers to support the changing technology landscape.
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share of ammonia off-take will be partly used to produce polyamide 6, a material often used to produce carpet fibers, along
with packaging and casings for the wire and cable markets.
Polyamide 6 can also be used for injection molding in the
automotive industry. With its share of ammonia, Yara will market to industrial customers throughout North America. The
joint venture with Yara not only strengthens our production
Verbund at the Freeport site, it demonstrates BASF’s commitment to investing in North America. The new plant allows us to
take advantage of world-scale production economics and
attractive raw material costs to strengthen the competitiveness
of our customer value chain in the region.

Focusing on the needs of the automotive industry
In September 2017, BASF officials placed a cornerstone for a
waterborne coatings production plant at the site in Tultitlán,

BASF is driving innovation for electric vehicle technology.
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Mexico. The new plant will provide sustainable solutions for
the growing automotive market in Mexico. Waterborne basecoat and primer sales are expected to grow from increased
market demand for water-based colors and coatings.
In December 2017, BASF TODA Battery Materials LLC,
a joint venture between BASF and TODA KOGYO CORP.,
announced its plan to collaborate in manufacturing facilities in
the U.S. to develop and supply Cathode Active Materials
(CAMs). Manufacturing facilities in Elyria, Ohio, and Battle
Creek, Michigan, would be combined to form BASF Toda
America LLC (BTA), majority owned and controlled by BASF.
The agreement formally closed in March 2018. BTA offers a
strategic supply position to deliver high energy CAMs to the
fast-growing e-mobility market in North America.
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Cargill and BASF partnered to develop a canola oil
rich in omega-3. This substitute will aid in reducing
the amount of wild fish that are harvested for the
production of fish oil. Image provided by Cargill.
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Innovation
BASF’s spirit of innovation is best illustrated by our ability
to break ground on bold solutions, and our creative, forward-thinking leadership in the chemical industry. This
inspired, dynamic energy is felt among the approximately
10,000 global employees dedicated to product and process innovation, and by the many scientists who work at
27 research and development sites in North America.
Now, thanks to the increased digitalization of research and
development, the tools and pathways linking globally-minded
initiatives have become stronger than ever before. Research
teams around the world can better collaborate and integrate
new ideas into a cohesive whole. This helps streamline ideas,
expedite new approaches to long-standing questions and
position BASF at the very forefront of experimentation and
strategic alliances.

A global center for innovative startups
The Greentown Labs Global Center for Cleantech Innovation,
of which BASF is a founding sponsor, is a prime example of
this push towards uniting the best ideas and innovators.
The BASF-supported Greentown Labs has office space
for more than 100 cleantech startup companies, electric and
hydrogen fuel cell vehicle charging stations, a 24-bench wet
lab and a 500-person event space. The program joins an estimated 170 collaborative efforts BASF currently has with
North American universities, research institutes, and outside
companies. A primary goal of Greentown Labs is to provide
affordable and flexible laboratory space for startups to research and develop ecologically-minded experimentation in
water, materials and green chemistry.

Supercomputer supports BASF's "Quriosity"
Ensuring research programs have the best technological tools
at their disposal is why BASF ushered a new era of supercomputers into its global operations. Our Quriosity supercomputer is ranked amongst the world’s most powerful
computing systems (as of June 2017, when its build was
complete, it was ranked 65 out of 500). With 1.75 petaflops
of speed, Quriosity offers BASF researchers and innovators
approximately 10 times more computational power than before.

“With the increased use of digital
technologies in research and development, we are strengthening
BASF’s position as the world’s most
innovative company in the chemical
industry. This marks an important
step towards the digitalization of
research. We are now able to offer
our researchers computing power
like no other company in the chemical industry.”
Dr. Martin Brudermüller
Chairman of the Board of Executive Directors
and Chief Technology Officer of BASF SE

Digital platforms aid field work

Massachusetts Governor Charlie Baker (right) attends Greentown Labs'
grand opening where he learned about BASF innovations.

Digitalization has tangible benefits for agricultural applications
and Maglis® is BASF’s online platform to help farmers use information more efficiently for better crop management. In
2017, BASF acquired ZedX, a U.S.-based company that is a
leader in the development of digital agricultural intelligence.
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Farmers using an online information platform for better crop management.

Weather conditions, soil temperature, wind speed and other
factors can influence the performance of crop protection
products. ZedX’s modelling expertise, combined with Maglis,
helps growers develop predictive models to identify the correct solutions for their particular crops and the right window
for application.

Recycling one cup at a time
From green-minded startups to fields and farms – and even
that first cup of coffee in the morning – BASF’s innovations
continue to touch every aspect of daily life. In response to
what BASF researchers refer to as the “polyethylene elephant
in the room,” a project was developed to find a solution to the
more than 60-billion paper cups that end up in U.S. landfills
each year.
Because their polyethylene liners prevent them from being
recycled, paper cups end up creating tons of needless waste.
To help solve this problem, BASF created a water-based
polymer that allows coating formulators to produce a cup that
is 100% recyclable.

A new way to source omega-3
BASF and Cargill collaborated on a solution for sourcing
omega-3 that has multiple benefits. The companies co-developed a new, sustainable and easily scalable dietary source of
omega-3 fatty acids via genetically modified canola oil. This
plant-based omega-3 is a sustainable option for food and
feed companies for a wide variety of applications from healthy
food options for consumers to animal feed products. For example, its use in feed for farm-raised salmon will provide a
greater supply of omega-3 for health-conscious consumers
while reducing reliance on wild caught fish.

North America
was responsible for

146,000,000,000
of the 269 billion units
produced globally.

That’s

400,000,000
cups of coffee per day

Of the 146 billion cups...

60,000,000,000
end up in landfills every year
because they can’t be easily recycled.

23lbs.

Waste per year, from one person
purchasing a disposable cup every day.
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Partners with the planet and our community
At BASF, we create chemistry for a sustainable future.
We combine economic success with environmental protection and social responsibility. Our future depends on
conducting business sustainably – using resources efficiently, employing responsible manufacturing methods
and helping our customers and suppliers along the value
chain to do the same. At BASF, sustainability is more than
a single department or division, it is at the core of everything we do.

Sustainable Solutions Steering®
BASF assesses the sustainability contribution of BASF
products in their specific application and industry, with
each assigned to one of four categories (Accelerator,
Performer, Transitioner and Challenged). With this
detailed evaluation of the entire portfolio and value
chain, we can improve products and further integrate
sustainability into our strategic, R&D and customer
support processes.
The goals:
––Increase the number of sustainable solutions that
make customers more successful
––Reduce negative environmental impact along the
value chain
––Improve mitigation of risks associated with
sustainability
More

information on Sustainable Solutions Steering:
basf.com/sustainabilitymanagement

Kansas City Chiefs “go nuts” over a
compostable peanut bag
During the 2017 – 2018 football season, the Kansas City
Chiefs went the extra yard by scoring a major victory for the
environment. Thanks to a collaboration between BASF, Aramark and Hampton Farms, Arrowhead Stadium became the
first-ever professional sports venue to sell a pre-packed
compostable peanut bag.
With more than 15,000 bags of peanuts sold in concessions at Arrowhead Stadium each year, the Chiefs asked Aramark, the team’s general concessionaire, to find ways to
support the waste-diversion program at the stadium. Aramark
asked BASF to draw up a game plan to tackle this challenge.
The developmental process took 18 months and involved
collaborative partners along the peanut packaging supply
chain. In addition, BASF worked with Missouri Organic Recycling to test packaging prototypes and ensure that the final
product met their stringent composting guidelines for quality
and safety. The result is the first-of-its-kind commercially
available peanut bag to be made from BASF’s certified compostable ecovio® biopolymer and Epotal® adhesive.

The first fully-compostable peanut bag introduced at Arrowhead Stadium.

Growers take up challenge to cultivate monarch
butterfly habitats
CHS Inc., the nation's leading farmer-owned cooperative and
a global energy, grains, and foods company, gave flight to its
commitment behind BASF’s Living Acres Monarch Challenge.
This research-based initiative provides actionable guidance for
farmers and rural communities looking to cultivate monarch
butterfly habitats in non-crop areas.
BASF developed the Living Acres program in 2015 with
the initial goal of helping to restore the monarch population.
Through Living Acres, BASF researches the most efficient way
to grow milkweed alongside high production agriculture. The
Monarch Challenge represents the next step in sharing best
practices on milkweed development with farmers to help support the species.
CHS supports the Living Acres Monarch Challenge by
adding pollinator seedlings at its local service centers that
span urban areas to rural communities and tapping into its
vast network of farmer-owners across key monarch migration
states.

BASF "challenges" growers to develop monarch habitats in non-crop areas.
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BASF Canada honored for its commitment to
the United Nations’ Sustainable Development
Goals
BASF was recognized by the Global Compact Network Canada for its outstanding efforts to advance action towards the 17
United Nations’ Sustainable Development Goals (SDGs). The
awards encourage all Canadian organizations to embed the
SDGs in their work and highlight some of the amazing progress that has been made towards solving the pressing environmental, social and economic challenges of our time.
Globally, BASF contributes to a sustainable future with
its innovations. We support the United Nations in the implementation of the SDGs, which create the framework for
sustainable business practices at the economic, social and
environmental levels. For more information on how BASF
contributes to the UN Sustainable Development Goals, go to
BASF.com/sustainability.

Business development

What started as one AP Science class project, has blossomed
into an open-air environmental classroom for two regional
school districts. Students from both Manchester Township
School District and Toms River School District visit the site to
study the wildlife there in addition to learning about environmental remediation and the groundwater treatment facility that
BASF operates on the site. The 1,200-acre site, which contains
native forest, grasslands and wetlands, was recently awarded
a conservation certificate by the Wildlife Habitat Council.

Former manufacturing site serves as
environmental classroom
In 2016, BASF formed a partnership with Manchester High
School to bring students to the company’s former manufacturing site in Toms River, New Jersey, to conduct a deer population study. The students placed motion-capture cameras
throughout the site with fascinating and sometimes humorous
results. Not only did the cameras capture deer, they revealed
wild turkeys, foxes and coyotes.

A motion-capture camera brought a rafter of wild turkeys into focus at the
BASF site in Toms River, New Jersey.

Students from Manchester High School examine hatchlings in a blue bird
box at BASF’s Toms River, New Jersey, site.
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Employees and society
Powered by people who form the best team
BASF builds a workplace that’s comfortable for all employees and provides challenges for every talent. Working
together starts with every individual doing their best.
Respect for what all employees can learn from one another, health and support programs that place equal importance on life and work, and education and advancement
opportunities that prepare a path forward without diverting from daily responsibilities — these are all part of the
powerful chemistry that draws on BASF’s strengths.

Open to opportunity
Creating chemistry is a lofty goal, made up of real-life contributions — attracting and retaining the best people, providing an
environment where they can bring their whole self and their
best abilities to work. Diversity is one side of the coin. Equally
important is inclusion; building an environment that encompasses that diversity. BASF wants to make sure we’re finding
the best talent we can, both among established professionals
looking for a new place, and emerging talents looking for opportunities they may have thought were closed to them. Once
we are all “in the door,” we need to feel our points of view are
being heard and our presence is playing a truly significant role.
BASF wants this for all its employees too.
We value the differences in our workforce as key to the
success of our business. Building a workplace that encompasses diversity of gender, race, ethnicity, experience, and
points of view is paramount to our future success on all levels.
Helping employees develop themselves helps BASF deliver on

our business aims. We seek the best talent from all sources
— leading universities, business connections, trade associations, national diversity conferences, partnerships to hire veterans, historically black colleges and universities, and referrals
from our own employees.
BASF was one of Fortune Magazine's 2017 Most Admired
Companies in the chemical industry. We also received a perfect score of 100% on the 2017 Corporate Equality Index, a
national benchmarking survey and report, administered by the
Human Rights Campaign Foundation, on corporate policies
and practices related to workplace equality for lesbian, gay,
bisexual, transgender and queer (LGBTQ) professionals.

Half the battle
Industry needs some 3.5 million new manufacturing jobs filled
by 2025, but it is expected that two million of these will not be
— that’s a critical shortage in skills, which could be filled by all
the talent our industry hasn’t tapped into traditionally. Women
make up half the world and are the crucial part of any business
solution. BASF is bridging this gap, in close partnership with
our learning and development teams, as well as female employees who are in manufacturing positions, to both recruit
women at all career levels and provide the tools to stay on and
move up.
As the national sponsor of the STEP (science, technology,
engineering and production) Ahead initiative, BASF is involved
in the grassroots movement of manufacturers dedicated to
overcoming the shared challenges facing young women in

Ashley Thompson, 2017 winner of the STEP Ahead Emerging Leaders Award, assists with BASF Kids’ Lab in Tennessee.

BASF in North America Report 2017 

manufacturing today. This initiative encourages women to
embrace manufacturing as a viable career while providing
mentoring. It also leads industry-wide research efforts on the
topic.
The 2017 STEP Ahead Emerging Leaders Award was received by Ashley Thompson, Process Engineer at BASF’s
Chatanooga, Tennessee, site. Thompson was honored for her
demonstrated desire to grow professionally and contribute to
her field. Upon winning the award, Thompson said that her
career inspires her to think about life beyond the production
line.

“Manufacturing is more than just making
products for consumption. It's how I can
personally influence and improve the quality of life for my family, community and
customers.”
Ashley Thompson
2017 STEP Ahead Emerging Leaders Award winner

Employees and society

Lessons lived
We never stop learning, but we can run out of time — that’s
why BASF never stops pursuing and perfecting ways to let
employees learn on the job and advance into new ones. The
YOU Learn portal launched in 2017 for the U.S., Canada, and
Mexico allows BASF to offer a unified classroom experience,
but one which the employee can customize to their specific
role at BASF — experienced manager, individual contributor,
new leader, team — learning about the topics most important
to them, in the manner that will be most impactful for them.
Real-time, on-the-job, person-to-person interaction is still
an indispensible way to learn, so BASF has expanded our
mentoring throughout North America, to supplement textbook
education with examples from people who have extensive
experience and invaluable perspective. We also look outside
to keep our knowledge of industry best practices complete. In
2017, we implemented Harvard ManageMentor, including
content fueled by the latest thinking and proven practices from
Harvard Business Publishing, and other renowned experts.

The wisdom of groups

In June 2017, we launched a new learning and development
program, FLAME (Female Leaders Advancing Manufacturing
Excellence), focused on the unique needs and opportunities of
women in manufacturing. BASF’s FLAME development programs support, mentor and connect rising and aspiring women in manufacturing roles in the early and middle years of their
tenure with BASF. These programs prepare women for future
leadership positions, build capabilities to improve business
outcomes, allow exploration into the importance of self-advocacy, develop a career development action plan and provide
exposure to leaders across BASF.
To date, 30% of those involved in FLAME have been promoted or made a lateral movement in position. We have a
100% retention rate, a 98% increase in job performance as
rated by program participants’ managers and 98% increased
engagement in their job as rated by the participants themselves.
In July 2017, BASF established the Women in Manufacturing Student Organization partnership with Lee College in
Baytown, Texas. This program is intended to expand the ranks
of female operators and technicians highly trained to work in
the manufacturing sector. The successful pilot semester concluded with 40 female student members, approximately 30%
of eligible females. The BASF site in Pasadena, Texas, provided a competitive application and interviewing process for one
student to receive an academic scholarship and paid internship at the site.

We are one BASF, but we are many cultures, countries, gifts
and points of view. BASF has 10 Employee Resource Groups
(ERGs). More than 30% of BASF employees in the U.S.
participate in at least one ERG; there are currently 86 ERG
chapters nationwide. These groups each draw on unique cultural contexts and skill sets that combine for a stronger BASF.

The Military Veterans Employee Group collects water for Operation
Chillout.
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Formulating futures through education
BASF’s slate of science education programs – developed
exclusively by the company – along with sponsorships of
existing programs, provides hands-on learning opportunities for students to explore science and potential careers
in the field. We create chemistry together to formulate
positive outcomes for the future.

took a tour of the BASF site, spoke with BASF employees about
working in chemistry and the college paths that lead to working
in the field. Lab time included identifying the composition of
substances by chemical analysis and the creation of liquid nitrogen ice cream. Between activities, touring the USA campus
and speaking with professors helped participants chart their
potential educational paths.
The Third Annual TECH Academy took place in June near
BASF’s Geismar, Louisiana, site. The program offered hands-on
activities to 11th and 12th grade students already on track to go
to technical school. Partnered with River Parishes Community
College (RPCC), the program offers education in the students’
chosen discipline. It also offers tours of relevant facilities – including other partners of RPCC and BASF – and an inside look
at how those industries work. Professionals advise students on
what the jobs they seek are really like, as well as what it takes to
get them. For the first four days of the Academy, students see
how manufacturing facilities work. On the final day, they see
how all those components come together at a BASF plant.

No miner achievement

A BASF Kids' Lab participant experiences the texture of slimy polymers.

Covering all the grades
Building on the success of Kids' Lab, our program for elementary students, BASF debuted Teens’ Lab in North America in
2017. Held in May at the University of South Alabama (USA) in
Mobile near BASF’s McIntosh facility, the two-day event hosted
18 junior-high students and their parents. Students and parents

SciGirls is a two-day program that encourages girls in 6th and
7th grades to explore careers in science, technology, engineering and math (STEM). In 2017, the event was centered on
BASF’s mining operations in Quincy, Florida. This site is the exclusive source of Attapulgite clay, which is used as an ingredient
in breaking up oil-spills.
The 22 participating students had the opportunity to hear an
engineer discuss her choice to go into mining. They were also
introduced to other female role models at the site, both in a
panel discussion and while on the job. A tour of the mine provided a quick education in the robotics that play a large role in the
operation as well. Students heard from retired BASF geologist
Howard Kirk on safety. With the help of a Florida State Geological Survey expert, the girls dug for fossils of the marine-life that
makes up the clay. In a special Kids’ Lab, they remedied a
mock oil spill by washing off rubber marine-life figures with Attapulgite-based Dawn detergent. By the end of the event, they

BASF’s Teens’ Lab participants learn how the laboratory analyzes and reports sample results at the manufacturing facility in McIntosh, Alabama.
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had seen the Quincy mine from multiple perspectives: digging
the clay out of the earth, processing that clay, and finally, its role
in helping the industry and environment.

PET project
The BASF site in Geismar, Louisiana, is the signature sponsor
of the Technical Training Center at River Parishes Community
College (RPCC) and is now supporting the creation of a physical equipment training (PET) plant by donating surplus equipment. A production plant was decommissioned at the Geismar
site, and the equipment was donated to RPCC. The material is
being moved piece by piece and reassembled on the RPCC
campus. The plant will be smaller than the typical real-world
facility, but will give students a realistic experience.

From sea to sea — an A-plus for public service
Across the region, BASF is committed to cultivating science
education. In its North American headquarters state of New

Employees and society

Jersey, BASF awarded $100,000 in grants to science-education programs for grades K-12, in subjects including renewable
energy, robotics, equal access of female students to engineering, and 3-D printing of prosthetic limbs. BASF’s Research
Triangle Park, North Carolina, site sponsored the National Future Farmers of America Foundation’s National Teach Ag
Campaign, an endeavor to close the growing gap in available
teachers to fill the needed jobs in this vital area, which is central to preserving the knowledge that will sustain the world’s
food supply. The BASF site in Wyandotte, Michigan, earned
the Salute to Excellence Award from the American Chemical
Society's Detroit local section. The site hosted hands-on science experiments during GreenFest, the Detroit Zoo's Earth
Day event. This local BASF tradition is in its fifth year and
welcomed more than 600 families this time.
In 2017, BASF also received the North American Excellence Award in Public Relations for science-education programs from Communication Director, a magazine for communications professionals. In preparing the next generation of
STEM professionals, BASF is earning high marks.

Before embarking on a Geismar site tour, 2017 TECH Academy Student Kaylon Hebert learns about BASF’s involvement in everyday products in the
BASF Innovation Center.
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Creating courage in our communities

Hurricane Harvey brought punishing winds and rains to the Port Arthur, Texas, site.

BASF answers the call of its communities in disaster recovery. By far the most valuable resource we work with is
our own employees’ commitment and character. In a year
filled with natural catastrophes, the human nature of the
BASF family showed its strength and compassion like
never before.
At BASF, we win together — but what matters most is being
there for each other when we’re in danger of losing it all. Earthquakes, wildfires, flooding, tornadoes and multiple historic
hurricanes made 2017 one of our most challenging years. But
courageous workers, families and communities on the ground,
along with caring leadership and colleagues far away, met the
challenge and came out battered but better from the experience.

Weathering Harvey together
In August 2017, Category 4 Hurricane Harvey devastated
Texas with maximum sustained winds of up to 130 mph. It
ranked among the costliest natural disasters in the US, causing $125 billion in total losses, damaging 203,000 homes, of
which 12,700 were destroyed, and causing at least 106
deaths. BASF operates 10 sites and employs nearly 3,000
people in Texas. “People were taking care of things that needed to be taken care of in the midst of their own personal crises,” said Vice President and Site Manager Greg Masica of the
Port Arthur site. The site’s Hurricane Response Team lived at
the plant to keep the facility operating safely during the storm
while their own families were evacuated from flooded homes.
But the BASF community relied on each other both on
and off the job. “We had co-workers who were working from

5:30 in the morning until 5:30 at night who came by the house
after work to help,” said Maintenance Gatekeeper Tony Kershaw of the Freeport site. He was on a rotating crew responsible for cleaning up colleague Brian Fisher’s flood-ravaged
house. BASF employees in Louisiana packed and distributed
600 kits of personal care and cleaning supplies for evacuated
employees throughout Texas, returning the kindness that
Freeport employees had shown a year before during Louisiana’s catastrophic flooding. Houston employee Chris Gilliam
joined with grassroots rescue crew the Cajun Navy, making
supply runs and bringing people to safety — and he later
continued on horseback, riding through floodwaters rescuing
“horses, livestock or whatever we could.” A native of New
Jersey, employee Jennifer Moore was based in Houston and
stayed safe, but received an outpouring of concern from
friends and family. She launched a social media fundraiser that
raised more than $6,200 and used the funds to purchase
supplies for local shelters.

Surviving Maria as one BASF
Just a month later, the worst natural disaster in Puerto Rico’s
history brought out the finest in BASF employees at the center
of the storm and across the region. The Category 5 Hurricane
Maria caused many fatalities in Puerto Rico as well as on other
islands in the Caribbean. Efforts to restore electricity and water,
as well as to rebuild infrastructure and housing, were immeasurably challenging. A drama was lived out by the employees at
the Manatí site, and those who directly helped them.
“After the storm, it felt impossible. Everything I have, I owe
to this company. I saw trees, air conditioning units and production equipment destroyed and walls that looked like they

BASF in North America Report 2017 

Employees and society

^
BASF employees collect supplies to send to those affected by the storms.

exploded off buildings,” remembered Maintenance Coordinator Alcides Hernandez. Hernandez, like many of his coworkers,
was back on the job as soon as he could get out of his house,
holding together and overcoming obstacles that could have
been overwhelming. The spirit of One BASF — and one worldwide community — kept them going. Manatí Site Manager
Ricardo Morales “did not fail us a single day,” Hernandez said.
“When you see the captain of your ship working side-by-side
with you until your ship is safe, you, as an employee, follow the
lead and want to give your all to the job because that’s what
they’ve done.”
Laboratory Technician Lillian Negron recalls the great challenges faced just to get access to basic necessities: “I stood in
line at Costco for four hours just to get water. I went the next

day, and there was none left. But then there was a feeling of
tranquility and comfort when we received a text message that
said, ‘Come to the Manatí site to receive supplies.’ BASF gave
us so much at the time when we needed it the most, and we
are so grateful.”
The Research Triangle Park (RTP), site was one place
where workers scrambled to assist as if Manatí were across
the street rather than across a stretch of ocean. Manatí Warehouse Supervisor Angel Goveo-Santiago traveled there expecting a small supply drive for items he could take home
with him. Concerned RTP co-workers soon gathered 35
boxes of needed relief materials. Employees stepped up to
organize, sort and inventory the donated items, and site logistics jumped in to arrange a shipment straight to Manatí.

Employees in Geismar, Louisiana, showed their support for those in Texas by quickly collecting and sending supplies.
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“People truly care about one another beyond the daily tasks
of our working lives,” said RTP-based Supply Chain Planning
Manager Brad Cook.

Aiding other disaster areas
In a year without rest, BASF never slept in its efforts to protect
or rebuild from catastrophic conditions. When a 7.1 earthquake struck the center of Mexico in September 2017, killing
324 people, damaging 10,000 schools and causing unbelievable havoc, BASF announced a contribution of $100,000 to
the Mexican Red Cross to support their efforts during the
rescue, relief and reconstruction activities.
Similar donations were made to disaster-relief nonprofits
and funds in Georgia and Florida after Hurricane Irma (September); California, Kansas, Texas, Oklahoma and Colorado
for their wildfires (April and November); Missouri for its flooding
(June); and, again, in Georgia for its tornadoes (January).
The disasters and their cost in life, material, and security
might seem countless — but the care of BASF for its people,
concern of employees for one another, and resilience of those
affected is something that can always be counted on.

2017 Natural Disaster Relief
in North America
Hurricane Harvey
BASF donated more than $1 million in disaster relief
across Texas:
–– $500,000 to non-profits in Texas to help the
community and our neighbors recover,
–– nearly $450,000 (employee donations and company
match) to the BASF employee assistance fund to
provide financial support to employees affected by
the hurricane,
–– $74,700 (employee donations and company match)
to non-profits in Texas.

Hurricane Maria
BASF donated a total of $350,000:
–– $50,000 to the American National Red Cross,
–– $50,000 to United Way of Puerto Rico,
–– $250,000 to the BASF employee assistance fund
to provide financial support to employees in Puerto
Rico affected by the hurricane.

Earthquake in Central Mexico
BASF announced a contribution of $100,000 to the
Mexican Red Cross to support their efforts during the
rescue, relief and reconstruction activities.

In addition to the above, BASF also supported community relief efforts as follows:
–– Hurricane Irma, September 2017: $50,000 donation
to non-profits in Georgia and Florida,
–– California wildfires, November 2017: $10,000 donated to Sonoma County Winegrape Commission,
–– Missouri flooding, June 2017: $10,000 donated to
the American Red Cross of Eastern Missouri,
–– Georgia tornadoes, January 2017: $10,000
donation to a special disaster relief fund,
–– Wildfires in Kansas, Texas, Oklahoma and Colorado,
April 2017: Fires affected over one million acres of
croplands and the majority of livestock perished.
$10,000 to the Ashland Community Foundation.
Hurricane Maria caused significant damage when it made landfall in
Manatí, Puerto Rico.
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Dual Year Germany in Mexico
In 2016 – 2017, BASF Mexico was a sponsor of the Dual Year
Germany, a program to develop awareness of Germany
throughout the country. Various cultural events and activities
attracted approximately three million people. BASF demonstrated how the company provides solutions that impact our
daily lives through a variety of activities including an interactive
wall and virtual reality modules. During the closing event, German Chancellor Angela Merkel watched schoolchildren perform hands-on science to create their own moisturizer through
BASF’s popular Kids’ Lab program.

Cultural activities

1,400 in 38 cities
Total attendees

3 million
Activities (like PopUp Tour)

6 cities
PopUp Tour attendees

50,000
Articles published (Media)

5,786
The ribbon cutting to kick-off the PopUp Tour in Toluca, Estado de
Mexico´s capital. In the photo appear (left to right): Fernando Zamora,
Municipal President of Toluca; Viktor Elbling, Ambassador of Germany
in Mexico; Dr. Michael Stumpp, President of BASF Group in Mexico,
Central America & Caribbean; Dr. Eduardo Gasca, Secretary of Culture
of the Government of the Estado de Mexico on behalf of the Governor
and Rudolf de Baey, Goethe Institute Director in Mexico.

Social media followers

Facebook – 73,625
Instagram – 2,548
Twitter – 5,712

Participants demonstrate how BASF creates chemistry.
Children in Mexico City creating chemistry in Kids’ Lab.
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Occupational Health and Safety

BASF's Exposure Reduction Process is guided by employee-led observations. When tasks such as welding are
performed, employees are monitored and given immediate feedback.

At BASF, we never compromise on safety. Reducing exposure to higher risk processes, practices and materials
is crucial to ensure the safety of our employees and
contractors. BASF strives to recognize and control exposures in all areas of its business, from unsafe conditions to at-risk behaviors that may cause injuries.
In 2017, BASF recorded a lost time injury rate for employees
of 0.8, equal to our rate in 2016. The 2017 lost time injury rate
for contractors working at BASF North America sites
decreased to 0.4 from 0.5 reported in 2016.
Lost time injury rate, BASF and leasing employees
(per million working hours)

USA2017
2016
2015

0.8
0.8
0.9

Geismar2017
2016
2015

0.4
0.4
1.2

Freeport2017
2016
2015

0.5
0.9
0.5

Lost time injury rate, contractors
(per million working hours)

USA2017
2016
2015

0.4
0.5
0.3

Geismar2017
2016
2015

0.0
0.0
0.9

Freeport2017
2016
2015

0.3
0.0
0.4

Our worldwide standards for occupational health protection
are specified in a directive that is implemented by a global
network of experts. Our global health management serves
to promote and maintain the health and productivity of our
employees.
We measure our performance in health protection using
the Health Performance Index (HPI). The HPI comprises five
components: recognized occupational diseases, medical
emergency preparedness, first aid, preventive medicine and
health promotion. Each component contributes a maximum of
0.2 to the total score. The highest possible score is 1.0.
In 2017, the HPI was 0.97, surpassing our global target
of >0.9 and the 2016 HPI of 0.96.
Digital technologies are being implemented in North America to help plants run more smoothly and safely. In Freeport,
Texas, drones are being used to provide comprehensive aerial
views of the plant, as well as better access into equipment
without risk of injury to employees. These drones are equipped
with thermal imaging cameras used to inspect equipment.
Tablets using the same camera technology are being used at
the Port Arthur, Texas, site.
Another advanced digital tool is remote control mowers,
which are currently being used in Geismar, Louisiana. Employees can guide the mowers through steep and hard-to-reach
areas from a safe distance, reducing their exposure to tip-overs
on embankments and improving worker safety.
For more information on occupational medicine, health promotion
 ampaigns and the HPI, see basf.com/health
c
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Selected awards and recognition

Canada’s Top 100 Employers
BASF is one of Canada’s Top 100 Employers according to Mediacorp Canada Inc.,
distinguished for their extraordinary parental leave, pension plan and offered health benefits.

Chemical & Engineering News
BASF ranked No. 1 in Chemical & Engineering News’ list of the top 50 global chemical
companies published on July 24, 2017.

DiversityInc’s Top 50 Companies for Diversity
Included for the fifth consecutive year – BASF ranked 25th on the Diversity list for 2017.
Also ranked in DiversityInc’s Top 15 Companies for Military Veterans and Top 12 Companies for Recruitment.

Dow Jones Sustainability World Index (DJSI World)
BASF is included in DJSI World for the 17th consecutive year, demonstrating the company’s
commitment to improving sustainability performance.

Environmental Protection Agency
2017 Safer Choice Partner of the Year Award
Recognized for achievement in the design, manufacture, and promotion of ingredients
used in cleaning and other household products that carry the Safer Choice label.

Fortune Magazine
According to Fortune Magazine, BASF was one of the Most Admired Companies in the
Chemical Industry in 2017.

Glassdoor Best Places to Work 2017 Employees Choice Award
BASF is ranked 41 among top large employers based on feedback provided voluntarily by
company employees. Also, named a Glassdoor Top 100 Best Places to Interview in 2017.

General Motors Supplier of the Year
BASF received the award 13 times since 2002. It is distinguished by meeting performance
metrics for quality, execution, innovation and total enterprise cost.

Seal of Distinction
WorldatWork’s Alliance for Work-Life Progress awarded BASF with its 2017 Seal of
Distinction for its strong total rewards portfolio that delivers a positive work experience.

SDG Award 2017
BASF was recognized by the Global Compact Network Canada for its efforts to advance
action towards the 17 United Nations’ Sustainable Development Goals (SDGs), h
 ighlighting
some of the progress that has been made towards solving the pressing environmental,
social and economic challenges of our time.
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Further information

Regional contacts
BASF Corporation North America Headquarters

BASF Canada

Product Directory Service

BASF Mexico, Central America & Caribbean

100 Park Avenue
Florham Park, NJ 07932
Phone: +1 973 245-6000 or +1 800 526-1072 (toll free)

+1-973-245-7201 or +1-800-669-2273 (toll free)

100 Milverton Drive, 5th floor
Mississauga, ON L5R 4H1
Phone: +1 (866) 485-2273

Insurgentes Sur 975
934964000
Col. Ciudad de los Deportes
03710 Mexico City, Mexico
Phone: +52 55 5325 2600

Business contacts
BASF Bioscience
Research

26 Davis Drive
Research Triangle Park, NC
27709
Phone: +1 (919) 547-2000

Care Chemicals

Phone: +1 (973) 245-5764

Catalysts

BASF Corporation
33 S Wood Ave
Iselin, NJ 08830
Phone: +1 (732) 205-5000

Coatings

BASF Corporation
26701 Telegraph Road
Southfield, MI 48033
Phone: +1 (248) 827-4670

Construction Chemicals

Monomers

Petrochemicals

Crop Protection

Nutrition & Health

BASF Enzymes LLC

BASF Corporation
23700 Chagrin Boulevard
Beachwood, OH 44122
Phone: +1 (216) 839-7500

BASF Corporation
26 Davis Drive
Research Triangle Park, NC
27709
Phone: +1 (919) 547-2000

Dispersion & Resins

BASF Corporation
11501 Steele Creek Road
Charlotte, NC 28273
Phone: +1 (800) 962-7829

BASF Corporation
1609 Biddle Avenue
Wyandotte, MI 48192
Phone: +1 (734) 324-6100

Phone: +1 (800) 527-9889

Performance Chemicals
Phone +1 (973) 245 6000

Performance Materials
BASF Corporation
1609 Biddle Avenue
Wyandotte, MI 48192
Phone: +1 (734) 324-6100

Intermediates

BASF Corporation
11750 Katy Freeway
Houston, Texas 77079
Phone: +1 (346) 252-4001

BASF Corporation
3550 John Hopkins Ct
San Diego, CA 92121
Phone: +1 (858) 431-8500

The Care Chemicals,
Intermediates, Nutrition
& Health and Performance Chemicals
businesses are located at
100 Park Avenue,
Florham Park, NJ 07932.

Phone: +1 (800) 426-8696

For more information on BASF in North America, visit www.basf.us, www.basf.com.mex or www.basf.ca

Social media
Connect with us and join the conversation.

LinkedIn
linkedin.com/company/basf

Twitter
twitter.com/BASFCorporation
twitter.com/BASF_Mexico
twitter.com/BASFCanada

Facebook
facebook.com/
BASFNorthAmerica

YouTube
YouTube.com/basf

Instagram
Instagram.com/basf_na/
Instagram.com/basf_mexico

Friedrich attends the Levitate launch in NYC and gets the inside
scoop on the new Brooks Running shoe. Follow his adventures on
BASF’s Instagram, Facebook and Twitter channels using the hashtag
#FollowFriedrich.

Science Academy participants conduct an
experiment at BASF’s laboratory in Tarrytown,
New York.

BASF employees stand in the center of the
company's supercomputer, Quriosity at Hewlett
Packard Enterprises in Houston, Texas. Quriosity
later made the journey to its final destination in
Ludwigshafen, Germany.
Left to right: BASF Houston Energy Tower employees
Carine Saha-Kuete Achoundong, Susanne Fuchs
and Leslie Thomson.

Further information

Contact

You can find this publication on the internet at
basf.us/reports

General inquiries
Tel: +1 (973) 245-6000
or +1 (800) 526-1072 (toll free) or visit basf.us
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BASF Corporation, 100 Park Avenue,
Florham Park, NJ 07932
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